
Voltaire and Ramiro Z, while Serio
likes Cassini, Sandro and Sandro Hit.
Teall and Serio look for horses in
Europe as well as North America, but
say that breeding in the U.S. is going
in the right direction. Teall said that
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one of the benefits of horse shopping
in Europe is the ability to see a larger
number of horses within a shorter peri-
od of time. Teall also mentioned he is
more likely to go look at horses in
North America if breeders/owners can
get a group of horses together.

While Madden, Teall and Serio
covered the hunter/jumper market,
National Young Horse Coach Scott
Hassler provided information on the
dressage market. Utilizing six horses
and riders, Hassler explained how to
prepare young dressage horses to be
successful competitors. He credits the
breeders for making his job possible;
“It’s an emotional and financially dif-
ficult road. You’re overlooked so
many times,”. Hassler explained that
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North American breeders are produc-
ing quality horses, although in smaller
numbers than in Europe. He estimated
that 50,000 sport horses are produced
in Germany, 11,000 in the Netherlands
and 5,000 in North America each year. 


